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Gaming & Bingo Markets:
Participation Levels & Segmentation




Approximately one-in-five have played
- bingo at some point in the past

 Number of participants in bingo increased over holiday
season

Bingo at a Hall,

Church or
other facility
(Not Scratch &
Win)
0% 5% 10% 15% 20%
Total Past 2 Years Longer Ago

Q4-Q14. You may have already told me, but for each of the following activities, please tell me if
you have ever bought or participate in it. [IF YES: And when did you most recently buy p O L L A R A co-
It/participate ?]




Compare: Three-quarters have purchased lottery
tickets; one-in-ten have played poker at a casino

A lottery ticket,
such as 6/49 or
Super 7

73%

21% do not participate in
Poker at a Casino 9% gaming activities that
they think are gambling

0% 10% 20% 30% 40% 50% 60% 70% 80%

l Total Past 2 Years B Longer Ago
Q4-Q14. You may have already told me, but for each of the following activities, please tell DO 1 AR A eee
me if you have ever bought or participate in it. [[F YES: And when did you most \ULL/\AN/M\

recently buy it/participate?] 5



The More they Participate In, the More
- they Spend

$120.00 - $110.52

$100.00 -
$80.00 -
$60.00 -
$40.00 -

$20.00 -

No Gaming 1-3 Activities 4-6 Activities 7 or more
Activities Activities

QZ& z!/!z/iﬁeg'si;en month, how much would you say you spend on gaming p O L L A R /A\ -..-.,-6




Recent Players Spend More Money on
Bingo

$40.00
$35.22
$30.00 -
$20.00 -
$10.00 -
$1.67
$0.00 -
Has Participated in Bingo - Has Participated in Last 2
Ever Years
Q18. In a given month, how much would you say you spend on bingo P ) L L /4\ Rf/‘\\ ve®

activities? 7




Attitudes Towards Bingo




Strengths of Bingo: Top-of-Mind

Social Aspect/Friends 16%

Winning/Jackpots/Prizes

Fun/Exciting 9%

! | | |
0% 5% 10% 15% 20%

Q51. And in your opinion, what is the BEST THING about playing bingo? p O L L A R /A\ oo




Bingo’s Areas for Improvement: Top-of-
“Mind

 Mostsay they don’t know how to improve the game

Better

(V)
Image/Marketing 3%

Venues/Atmosphere o
in Venues 4%
More Fun 4%

| ' | ' | . T T I .
0% 2% 4% 6% 8% 10%

Q52. What is the thing about bingo that needs the MOST IMPROVEMENT? p O L L A R /A\ o0




Ontarians’ Perceptions of Bingo Players

Old 22%
Gamblers/Addicts
Dull
Competitive 7%
| . T . T . I T I . I .
0% 5% 10% 15% 20% 25% 30%
Q69. In a few words or phrases, how would you describe people who play p O L L A R A o0

bingo?




Descriptions of Bingo Facilities

Bright/Clean/Open 20%
Big/Barren/Cold 18%
Old/Boring/Dull
Smokey/Stale 12%
0% 5%  10%  15%  20%  25%
Q70. In a few words or phrases, how would you describe the facilities in p O L L A R /A\ o0

which bingo is played?




Testing: How Well Positive Phrases
- Describe Bingo

Contributes to
local charities

A social,
interactive
activity

T T T |
40% 60% 80% 100%

T
20%

1
0%

B Total Describes Well O Describes Somewhat B Total Does Not Describe

Q53-Q62. Now, | am %oing read a list of words and phrases. Using a scale of 1 to 10, where 1
is “does not describe at all” and 10 is “describes perfectlg’, please tell me how well you think ”
?ac_/ht_one %ﬁcl(ibgs t?e game of Bingo that is played in Bingo Halls, Churches, or other p O L I__ A R A o
acilities. at about... 13




Testing: How Well Positive Phrases
- Describe Bingo

For people like
me

11%

| ' T ' T ' T ' T ' |
0% 20% 40% 60% 80% 100%

B Total Describes Well B Describes Somewhat B Total Does Not Describe

Q53-Q62. Now, | am %oing read a list of words and phrases. Using a scale of 1 to 10, where 1
is “does not describe at all” and 10 is “describes perfectlg”, please tell me how well you think ”
?aqllqt one Wﬁcl(ibgs t?e game of Bingo that is played in Bingo Halls, Churches, or other p O l_ I_ A R A o
acilities. at about... 14




Testing: How Well Negative Phrases
- Describe Bingo

An out-of-date
game
Boring
0% | 20% | 40% | 60% | 80% | 100%
B Total Describes Well @ Describes Somewhat B Total Does Not Describe

Q53-Q62. Now, | am going read a list of words and phrases. Using a scale of 1 to 10, where 1
is “does not describe at all”’ and 10 is “describes perfectly’, please tell me how well you think ”
?ac_/ht_one %ﬁcl(ibgs t?e game of Bingo that is played in Bingo Halls, Churches, or other p O L I__ A R A o
acilities. at about... 15




Message & Proposal Testing:
Assessing the Impact on Bingo
Participation




Testing: Increasing Potential to Play

Proceeds from
bingo are
donated to local
charities

Bingo is a
social game
that brings

people together
0% 20% 40% 60% 80% 100%
Bl Total More Likely @ No Difference Bl Total Less Likely

Q72-75. | am going to read a list of statements. For each one, please tell me if it would make
you much more likely, somewhat more likely, somewhat less likely, or much less likely to p O L L A R A ve®
participate in a Bingo game, or if it would make no difference to you. What about... s




Testing: Increasing Potential to Play

Include break-
open lottery
tickets or Poker

Incorporating
slot machines
into Bingo Halls

I I I I I 1
0% 20% 40% 60% 80% 100%

Bl Total More Likely 3 No Difference l Total Less Likely

Q76-82. Now | am going to read a list of potential changes to the Bingo industry. For each one,
please tell me if it would make you much more likely, somewhat more likely, somewhat less O A A e
liltgely,t or much less likely to visit a bingo hall, or if it would make no difference to you. What p L I_ R i
aoout... 18




Top-Of-Mind: Most Likely Motivation to
" Visit Bingo Hall

Going With
Someone

9%
For Charity

Interesting
Environment

Restaurant/Bar

[ T | T T T
0% 5% 10% 15%

Q83. Overall, thinking about all that we have discussed today, what is the one -
thing that would make you the most likely to visit a bingo hall in the near future? p O L L A R /A\ "1 .




Segmenting the Bingo Market
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Bingo Market Segmentation

Non-Players
48%

BINGO SEGMENTATION

Current

Players
5% Lapsed
Players

12%
Core

s Eotential
Players
4%

Peripheral
Potential
Players
31%

—
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How Many in Each Group Describe
 Players As: “Old”

40% -

34%

30% -
20% -
10% -

0% -

Current Lapsed Core Peripheral Non-
Potential Potential Players
Q69. In a few words or phrases, how would you describe people who play p O L L A R /A\ o0

bingo?




How Many in Each Group Describe
- Players As: “Sociable/friendly”

50% -

43%

40% -

30% -

20% -

10% -

0% -
Current Lapsed Core Peripheral Non-
Potential Potential Players

Q6g;n élz) g few words or phrases, how would you describe people who play p O L L A R /A\ o0




How Many in Each Group Describe
- Facilities As: “Bright/Clean/Open”

50% - 47%
40% -
30% -
20% -

10% -

0% -

Current Lapsed Core Peripheral Non-
Potential Potential Players

Q70. In a few words or phrases, how would you describe the facilities in ce-
which bingo is played? p O L L A R /A\




How Many in Each Group Describe
_ Facilities As: “Barren/Cold”

40% -
0

30% - 29%
20% A
10% -

0% -

Current Lapsed Core Peripheral Non-
Potential Potential Players
Q70. In a few words or phrases, how would you describe the facilities in p O L L A R /A\ oo

which bingo is played?




How Many in Each Group Describe
- Facilities As: “Dull”

30% 1
21%

20% A
10% -

0% -

Current Lapsed Core Peripheral Non-
Potential Potential Players
Q70. In a few words or phrases, how would you describe the facilities in p O L L A R /A\ oo

which bingo is played?




Does the message increase potential to
_play?

“Bingo is a social game that brings people together”

Current Players

Core Potential
Players

Non-Players 24% 10%

0% 20% 40% 60% 80% 100%

Hl More Likely l Less Likely

Q76-82. Now | am going to read a list of potential changes to the Bingo industry. For each one,
please tell me if it would make you much more likely, somewhat more likely, somewhat less _—
lilf)ely,t or much less likely to visit a bingo hall, or if it would make no difference to you. What p O L L A R /—\\ e
apout... 27




Does the message increase potential to
_play?

“Renovating Facilities to Update Decor”
Current Players

Core Potential
Players

Non-Players

0% 10% 20% 30% 40% 50% 60% 70%

Hl More Likely l Less Likely

Q76-82. Now | am going to read a list of potential changes to the Bingo industry. For each one,
please tell me if it would make you much more likely, somewhat more likely, somewhat less -
lilf)ely,t or much less likely to visit a bingo hall, or if it would make no difference to you. What p O L L A R A g
aoout... 28




Does the message increase potential to

_play?
“Expanding Facilities to Include Break-Open Tickets
or Poker”

Current Players

Core Potential
Players

Non-Players ¥ 17%

0% 10% 20% 30% 40% 50% 60% 70%

Hl More Likely l Less Likely

Q76-82. Now | am going to read a list of potential changes to the Bingo industry. For each one,
please tell me if it would make you much more likely, somewhat more likely, somewhat less -
liléely,t or much less likely to visit a bingo hall, or if it would make no difference to you. What p O L I__ A R A g
aoout... 29




Next Steps
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